ALQAYSI

BRAND IDENTITY SYSTEM - VERSION 1.0
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01. Brand Idea

ALQAYSI is a knowledge-driven personal brand built around
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decision-making. The identity must feel calm, credible, modern,
and capable of scaling from a personal website into products,
consulting, learning, and digital tools.

ALQAYSI

S s 2890 (o gugill dyldg dipas>g d8gigog Bole dyggll 9o

by Wlgoly eulel (seimeg l)Liviwly Wlniio

02



02. Logo Concept - Growth Arc saill Gugd - jladdl aggio

The symbol combines three ideas: an upward A as a sign of
ambition and authority; a forward-moving arc that expresses
momentum and measurable progress; and an open center
that communicates clarity, room for thinking, and systems
that simplify complexity.
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03. Primary Logo Lockup o) Guobwl (peSl

ALQAYSI

Use this horizontal lockup as the default brand signature across the website, presentations, documents, and formal communication.
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04. Approved Logo Variants

ALQAYSI

Primary

ALQAYSI

Dark Background

ALQAYSI

Monochrome

\ \

ALQAYSI

Sage Background
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05. Clear Space & Protection Area

Maintain clear space equal to the height of the arc stroke around all
sides. No text, border, icon, or image may enter this area.

ALQAYSI
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06. Minimum Sizes

ALQAYSI

ALQAYSI

Print: 35 mm Web: 180 px

Below the approved minimum size, use the standalone symbol or
the favicon. Never compress the full wordmark until the letters
become unclear.
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ALQAYSI

Icon: 32 px
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07. Core Color Palette

Graphite Sage Light Sage
#2F3A35 #6FBE7A #A8B9AD

Graphite creates authority and structure. Sage adds calm confidence
and human warmth. lvory keeps the experience open, premium, and
highly readable.
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Mist Ivory White
#E7ECES #F8F8F4 #FFFFFF
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08. Color Usage Ratio OleV31 alaziuwl s

55% Ivory / White 25% Graphite 15% Sage 5% Accent
The brand should never feel overly green or overly dark. Use sage as Py« Ju8d JSin diSls 9T o JSuiy clyua> dygell 9o L',T o 3
a strategic accent for action, data, navigation, and progress paail Olybgoeg Jaidly bilullg N Gashyiwl uaiss uas3l
indicators. ”
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09. Typography System bghil allas
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Strategy becomes valuable when it becomes clear. douslg sl Lo dad Ll dumsilyiawdl Jgouis

English: Inter. Use Regular for body text, Medium for labels and buwginlly (pogaidl salall ol pasiwy . 1dpyell
navigation, SemiBold/Bold for headings and strong calls to action. Ayl Olgeslly gliall Gauyelly «Jauly oladuail)
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10. Digital Type Scale

Display

H1

H2

H3

Body Large

Body

Small

Caption

Clear systems create growth.
Clear systems create growth.
Clear systems create growth.

Clear systems create growth.

Clear systems create growth.
Clear systems create growth.
Clear systems create growth.

Clear systems create growth.

bl alxsi elw

48px / 58px - Bold
40px / 50px - Bold
32px / 42px - Bold
24px / 34px - Medium
18px / 29px - Regular
16px / 26px - Regular
14px / 22px - Regular

12px / 18px - Medium
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11. Arabic & English Layout Rules

English pages use left-to-right structure. Arabic pages use full
right-to-left structure, including navigation order, breadcrumbs,
filters, cards, arrows, and form alignment. Do not mirror the logo

symbol itself.

Turning complexity into clarity.

Strategy ¢ Growth e Systems
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12. Iconography & Visual Language & ol dalllg Ligin3l
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Frameworks Knowledge Vault Insights Pricing
Icons should be outline-based, geometric, and visually quiet. Use a 2 Joles 83> g0 dSloww go ibuay Boslag duwrivg duas> OUgdy Al ()9S5
consistent 2 px stroke at standard Ul sizes. Avoid decorative roliall J513 8530l loguyll alsiniuwl giay . lg2lall 8 Juwsy
illustrations inside functional controls. bl
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13. Core Ul Components

Explore Frameworks View Expertise

FRAMEWORK 01

Growth Bottleneck Map

A structured way to locate the constraint

before increasing spend or activity.
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Read Insight

Component rules: clickable elements may animate; information
blocks remain static. Focus states must be visible. Radius,
border, spacing, and shadow must remain consistent across the
system.
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14. Motion Language
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Motion exists only to confirm interaction, reveal state, or guide
attention. Recommended duration: 160-240 ms for controls and
280-420 ms for page transitions. Respect reduced-motion settings.
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15. Accessibility Standard

. WCAG 2.2 AA contrast
@ Visible focus states
. 44 px touch targets

. Arabic RTL and English LTR

Jowogll dgguw )luoo

Keyboard navigation

Screen-reader labels

Reduced-motion support

Clear form errors

Accessibility is a design requirement, not a post-launch enhancement. Every published page and downloadable asset should be reviewed

against these standards.

16



16. Digital Applications

App Icon / Favicon

A

ALQAYSI

Splash Direction
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ALQAYSI

Building clarity...

Loading Direction
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17. Website Header & Language Switcher dalll Jyauie gdgall Lol

Expertise Frameworks Knowledge Vault Pricing
ALQAYSI AREN

The language switcher must remain visible on desktop and inside the A58l 515 1yg>g09 Wgwlsl Lle hals dalll usi ) G ol cou
primary mobile menu. It changes language, direction, metadata, Oolisllg (Qj|9_5J|9 dbogll OLLullg olsidlg dalll jusy .Cailgll le duwdsyl
navigation, labels, and localized URLs. Aol balgyllg
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18. Incorrect Uses dousuall jué lolaiuiw 3l
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Do not stretch Do not rotate Do not recolor randomly
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Do not add effects Do not alter spacing Do not place on noise




ALQAYSI

A clear identity for clear growth.
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Deliverables: Brand Book PDF e PNG e SVG e App Icons e Favicon e Splash e Loading e Social Assets



